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Welcome to Stately Magazine.  We are a market-
specific publication aimed at people aged 60 using
targeted distribution, Stately has the content and
design of a nationally-published title but with
localized advertising. 

The strategy behind the publication of Stately is
based on the identified 60+ and recently retired
market. Each edition features celebrity interviews
alongside health, travel, lifestyle and culture
features.  

People in Canada are living longer – and not only
are people living longer, they are healthier and
more active than any generation before them.

Today’s retirees and soon-to-be retired have serious spending
power. This disposable income, along with advances in healthcare
and technology, mean that the 60+ population is enjoying long,
fulfilling lives – and the numbers are growing – almost as fast as
their income.   In fact it is anticipated that, in Canada, the
population will soon comprise of more people aged over 65 than
under that age.. 

Today’s over 60s are relaxed about spending their money on
recreation, culture, food and household goods - and they
continue to be biggest and most enthusiastic consumers of print
media.

Although, over 60s are active online they are still heavy consumers of
print media and TV so online only channels may not be the best way to

engage with them. - Enders Analysis, 2016
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Our Readership

We are rolling Stately out to a specifically targeted
readership who we know will respond to the content
and advertising. Using a carefully devised and well
executed distribution strategy we will ensure that this
publication has the eye of our target readership. These
readers fall under the following categories:

EMPTY-NEST ADVENTURERS

Empty-Nest Adventurers are mature, married couples
aged 50 and over and who live in very comfortable
homes / acreages. Their children have typically now left
home giving these parents the opportunity to fully enjoy
their empty-nest status.

DIAMOND DAYS

Diamond Days are affluent, older retired couples, who
are no longer financially responsible for their
offspring although they  have yet to downsize from the
substantial family homes they bought many years ago. In
addition to owning what are now highly desirable
properties in prime locations, successful careers and
prudent financial investment has made them financially
secure
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Overall our readership is:-

Twice as likely (as average) to be;
- married
• 3 times as likely to be retired
• 4 times as likely to own a house with 4 or more bedrooms
• 8 times as likely to own a house with 5 or more bedrooms
• 3 times as likely to live in a “named building”
• Twice as likely to have a household income over $400k
• 12 times as likely to live in a house worth more than $1M
• 15 times as likely to be in the wealthiest 4% of households
• Twice as likely to be degree-level educated or higher
• Twice as likely to have taken multiple overseas holidays
in the past 12 months
• 3 times as likely to spend more than $5000/year on
holidays
• Overwhelmingly prefer being contacted by post or by
phone
rather than online and, when asked about Facebook
usage, are half as likely to use Facebook on a daily or
weekly basis than the Canadian average
• Likely to shop at farmers' markets and delis
• Prefer national media titles 
• Half of readers have an interest in Canadian travel
articles
• More than 50% enjoy reading features about homes and
gardens as well as health and lifestyle content

WWW.STATELYMAG.CAW E  A R E  W E S T E R N  C A N A D A ' S  B E S T  R E T I R E M E N T  L I F E S T Y L E  M A G A Z I N E



Content
 

Editorial Content includes:-
 

A celebrity profile/interview
• Travel - fabulous Canadian and worldwide

locations to
visit and enjoy

• Culture - a look back or a look forward
• Finance - you and your financial security

• Food and drink reviews
• Homes and interiors - inspiring ideas
• Gardening - seasonal tips and trends

• Wellness products, exercise and living well for
longer

• Health - advances in health and technology
• Cars and motoring

• Puzzles, horoscopes and competitions
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DISTRIBUTION
 

PICK UP POINTS VARY AND RANGE FROM
GOLF CLUBS TO GASTRO PUBS AND

HIGH-END RETAILERS. TARGETED AT THE 60+
MARKET, WHO SPEND THEIR FREE TIME ON

LEISURE ACTIVITIES.
 

TOTAL NUMBER OF COPIES DISTRIBUTED
PER ISSUE IS 32,000 WITH A READERSHIP
OF 96,000,  ACROSS ALBERTA & BRITISH

COLUMBIA.
 

STATELY WILL PUBLISH FOUR EDITIONS IN
2021 ON A QUARTELY PUBLISHING

SCHEDULE.*
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Our extensive market research has identified
well defined areas throughout Alberta & British

Columbia which support Stately’s targeted
demographic and readership.

To reach our audience Stately is circulated via a
focused distribution strategy which is carried

out by an established delivery network via
Canada Post.
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R A T E S  &  D E A D L I N E S
 

A L L  F U L L  P A G E  O R  D O U B L E  P A G E  A D V E R T I S E M E N T S  A R E  T O  B E  B L E E D .  A D V E R T I S E R S
W I S H I N G  T O  S U P P L Y  T H E I R  O W N  M A T E R I A L  S H O U L D  S U P P L Y  I T  O N  C D ,  D V D ,  E M A I L  O R
V I A  A  F I L E  T R A N S F E R  L I N K  T O  Y O U R  R E P R E S E N T A T I V E .  F I L E S  S H O U L D  B E  S U P P L I E D  A S
E I T H E R  J P E G  O R  A  H I G H  R E S O L U T I O N  P D F .  A L L  F I L E S  S U P P L I E D  S H O U L D  B E  3 0 0 D P I .  I F
S E N D I N G  A R T W O R K  F O R  A  B L E E D  A D V E R T I S E M E N T ,  P L E A S E  E N S U R E  T H A T  T H E R E  I S  N O
E S S E N T I A L  I N F O R M A T I O N  O R  L O G O S  W I T H I N  1 0 M M  O F  T H E  E N T I R E  D O C U M E N T  E D G E .

F A I L U R E  T O  D O  S O  M A Y  R E S U L T  I N  U S  N E E D I N G  A R T W O R K  T O  B E  R E S U P P L I E D .  T H E
P U B L I S H E R  R E S E R V E S  T H E  R I G H T  T O  R E J E C T  M A T E R I A L S  S U P P L I E D  F O R  A D V E R T I S I N G  I F

T H E  Q U A L I T Y  O R  C O N T E N T  I S  U N S A T I S F A C T O R Y .

EDITION

Spring
Summer
Fall
Winter

 DATE

30th March
30th June
30th Sept
31st Dec

“The marketing industry is focused on facebook
 and google, but older consumers are more 

receptive to messages across traditional media, 
which they continue to consume”

Source: Enders Analysis

ISSUE - SALES DEADLINE - COPY FINAL COMPLETE
Spring         January 21st             February 18th
Summer       April 30th                 May 17th
Fall              August 21st               September 20th
Winter        november 31st         december 20th

PUBLISHING DATE
March 10th
June 15th
September 30th
December 30th

   P A G E  S I Z E S                    D I G I T A L              P E R  I S S U E          
    D O U B L E  P A G E  S P R E A D           O N L I N E  C O P Y            $ 5 0 0 0                 
    F U L L  P A G E                             O N L I N E  C O P Y            $ 3 5 0 0                  
    H A L F  P A G E                             O N L I N E  C O P Y            $ 2 5 0 0                 
    Q U A R T E R  P A G E                      O N L I N E  C O P Y            $ 1 5 0 0                   
    B A C K  C O V E R                          O N L I N E  C O P Y            $ 4 0 0 0                 
.



PRINT AD SPECIFICATIONS
MEASUREMENTS ARE WIDTH X HEIGHT IN MILLIMETRES

 

 
 
 
 
 

 

SUPPLYING ARTWORK
Advertisers wishing to provide their own material should supply it by email to

your Stately representative.
Files should be supplied as either EPS or Hi-Res CMYK PDF.

Bleed advertisements must be designed inclusive of 3mm bleed, fonts must be
embedded or converted to outlines.

All images incorporated within the advert should be high resolution: 300 dpi.
The publisher reserves the right to reject materials supplied for advertising if the

quality or content is not satisfactory.
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DPS

22" Height

x 17" width

FULL PAGE 

11" Height

x 8.5" Width

HALF PAGE

LANDSCAPE

5.5" Height

x 8.5" Width
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WESTERN CANADA'S #1 RETIREMENT 
LIFESTYLE MAGAZINE
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